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AANR YOUTH LEADERSHIP CAMPS
It’s that time again to begin making plans for the AANR Youth Leadership 

Camps this summer. The camps offer structured, supervised youth activities in 
a wholesome and safe nudist environment. They give the chance for fun, enthu-
siastic nudist youth to interact with other fun, enthusiastic nudist youth. Make 
plans now to attend!
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For additional 
information, call the 

AANR offi ce at
800/879-6833

or write
1703 N. Main Street, 

Kissimmee, FL 34744.

AANR WEST
(Ages 11-18)
July 8-14, 2007
Sun Island Resort (Swallows)
El Cajon, California
www.aanrwest.com

AANR EAST
(Ages 11-18)
July 22-28, 2007
Juniper Woods
Catskill, New York
www.aanr-east.com/jesacamp.asp

no problem; we have enough for everyone, 
and arrows are furnished.

For the not-so-sports-inclined, we offer a 
variety of morning exercises.

Two auctions, one silent and one oral for 
special items, will benefi t AANR’s legal fund. 
Both donors and bidders are needed.

You’ll want to take home some new T-shirts, 
pareos, or that special item that you just can’t 
resist from The Willamettans’ gift shop, the 
Bun Marche. Sweet Cheeks Winery offers a 
tasting Friday afternoon, and they will also 
ship wine for you.

Our entertainment schedule promises 
something for everyone, beginning each 
morning with a parade to watch or partici-
pate in. Each day the theme is different and 
sets the stage for the rest of that day. A pool 
party happens each afternoon with a DJ, fun 
and games, and various “how-to” workshops. 
Also scheduled are a number of seminars on 
a variety of subjects that will be both fun and 
entertaining. The leaders of AANR will also 
meet to discuss the organization’s goals for 
the coming year.

In the evening, the fun really ramps up. 
Rumor has it that Karnac will make a special ap-
pearance at the Adult Improv early in the week. 
There may also be visits from impersonators 
of other famous and infamous persons.

What would a convention be without dances, 
karaoke, and other musical delights? Whether 
your music taste runs to sweet and hot, just 
a little bit country, or a little bit rock ‘n’ roll, 
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Nudist pride
By Sarah

I love to run around naked. I can’t think of any better way to say it. I love to play 
volleyball naked, go to the dances naked, and swim naked. To me being a nudist is about 
being comfortable and being just as God made us all. My home nudist resort is like my 
home away from home. Everyone watches out for everyone there. I am one of the young-
est members, so for me it’s like having 75 sets of parents caring for my well-being. 

I’m a nudist
By Tristin

I like to be a nudist because I like the convention. I can meet friends and play 
at the playground. I can spend time with my family in our trailer. Also I get to spend 
time with my grandma and grandpa. I get to ride my bike, jump on my pogo stick, and 
ride my scooter. I like the celebrations on holidays. At Christmas, I get presents. On 
Thanksgiving, I eat dinner at the café with my family. On Halloween I dress up, go trick 
or treating, and get candy. Most of all, I love playing and having fun in the nude. 

The secret about nudism
By Amanda

When you’re a nudist, you are more free. You don’t have to worry about the way you 
look or the way you dress. Most nudists have hats, sunglasses, fl ip fl ops, and accessories. 
But you don’t need all of those things to be a nudist. You just need self confi dence and 
love of your body. When I was in camp, I learned that my body is special in its own 
way. So the secret is love your body and you for yourself. (Don’t forget your towel!)

People just don’t understand
By Darin

I am a nudist. Yes, I am and always will be. To me being a nudist is celebrating 
who you are. If you’re fat, skinny, tall, or short, nobody cares. Nudists get to have 
the great privilege of being seen for who they are. They really can’t trick people into 
thinking they are someone who they aren’t. Clothes are like looking at the outside of 
a book without knowing what’s truly inside. That’s what counts inside of you, not the 
outside. People who aren’t nudists need to understand this. 

the music of Paul Biondi and his versatile 
bands is available for listening or dancing on 
three different evenings. Paul, who lives in 
Eugene, Oregon, started playing saxophone 
at age eight. He has backed up or performed 
with many well-known entertainers such as 
Frank Sinatra, Smokey Robinson, and The 
Drifters.

John and Donna Mollan, prolifi c Northwest 
writers of wit and balderdash, have just 
completed the script for the AANR awards 
ceremony á la “Jeopardy.” Winners will be 
announced August 10 for a number of cat-
egories, such as Hall of Fame and Friendliest 
Club (Erwin Koch Award), all of which is 
interspersed with copious interludes of pure 
silliness.

To cap off the week’s evening entertain-
ment, AANR’s Ultimate Idol will be selected 
Saturday night from winners in each of the 
AANR regions plus the AANR offi ce staff. The 
lucky winner(s) will receive an outstanding 
prize package, compliments of AANR.

The evening air also resonates to the pri-
meval sounds of drumming. A drum circle 
for participants of all ages happens most eve-
nings. It’s about the beat; if you don’t have a 
drum, a rattle or two sticks of wood will do 
nicely. Native Americans say that drums are 
the sound of “Mother Earth’s heartbeat,” and 
they may just be right.

We’re saving a spot for you. For infor-
mation about all of the convention activities 
and to pre-register, go to www.aanr.com or 
www.willamettans.com and click on the 
convention link. Questions? E-mail us at 
convention07@msn.com. 

“Media coverage isn’t an end in itself, but the 
means to an end,” emphasized Susan Weaver, 
AANR public relations chair, to a rapt group of 
members of Sky Farm and Rock Lodge clubs.  

The “Media:  Your Tool to Marketing” 
workshop was a two-day event arranged by 
AANR Marketing Consultant Barry Murphy 
and held at Sky Farm.  Both clubs were prepar-
ing to host events recognizing their 75-year 
history and joined forces to develop interview 
skills, prepare their press releases and key 
messages, identify long-term goals, and plan 
partnering strategies.

In addition to developing interview skills, the 
enthusiastic and creative representatives of these 
two clubs spent a great deal of time analyzing 
their specifi c needs.  Like many clubs, they are 
looking to attract new members and expand the 
age range of their membership.  Both clubs will 
be drawing from roughly the same geographic 
population, so it was important to identify the 

unique personalities of the clubs and craft messages 
in such a way as to give prospective members 
a clear picture of the facilities, activities, and 
members at each club.  

One of the most exciting parts of the weekend 
was the energy produced by cooperation rather 
than competition.  Barry Murphy, working with 
each club to help them use Claritas data and 
marketing and sales skills, also arranged for them 
to partner in a series of radio advertisements.

The friendliness and warmth of the work-
shop participants was exceptional.  Between 
sessions, people relaxed and enjoyed wonderful 
food and the tranquil woodsy ambiance that 
belied the urban communities and highway 
access just outside the gates.  

Working from the lessons learned from 
the workshop, Sky Farm has already received 
excellent publicity regarding their 75th an-
niversary, and Rock Lodge is planning to host 
their anniversary celebration shortly. 

Using public relations to
market your club

Susan Weaver teaches a workshop at Sky Farm in Basking Ridge, New Jersey.


